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LEARN and expectations of success.
COMTIMUE 2.
PERCEIVE
SUM U 2. PERCEIVE
LEARN CROSS Gain understanding. Find what you need to know,
CONTINUE | hicripLINARY be rigorous in research and knowledge-based.
Talk to, observe and understand the users. Find
USER SUM UP : enirati '
CENTERED L EARN inspiration and assess what is already out there.
CONTIMUE
4. 3. PROTOTYPE
PRODUCE i"éﬁsﬁ Get many ideas, build them, visualize them and
CONTINUE show them, test them, test them again and have fun,
while you remember the users and communicate
. within the team. Make the process time-intensive.
PROTOTYPE
4. PROGDUCE
Produce. Launch. Distribute. Communicate. Realize. Share.
r
> -

= Design is the human capacity to
T st make and shape our enviroment
A :
' INn ways that meet our needs and
give meaning to our lives.

Professor John Heskett




INDEX:DESIGN TO IMPROVE LIFE

Everyyearl millionbabiesdie during
childbirth. Complicationill halfa million
mothersannuallyandanother1 millionbabies
within the first month. Over 99% ahese
deathsoccurin the developingworld andare
preventablewith timely detectionof
complications

FREEPLAY FETAL HEART RATE MBNITOR
designedor ruggedness&nd simplicityof use
but its mostdistinguishingelement is the
humanpoweredelectricity solution,which
meansguaranteedoperationanywhereall the
time.



